
EX PARTE OR LATE FILED 

OR/ 1299 Pennsylvani 
Washington, D.C. 20004 
Tel: (202) 637-4535 
Fax: (202) 637-4530 

June 27,2003 

By Hand Delivery 

Ms. Marlene Dortch 
Secretary 
Federal Communications Commission 
445 12” Street, sw 
Room TW-A325 
Washington, D.C. 20554 

Re: Ex Parie Presentaiion - MB Docker No. 02-235 

Dear Ms. Dortch 

In accordance with Section 1.1206 ofthe Commission’s Rules, 47 C.F.R. 51.1206, 
Telemundo Communications Group, Inc., submits this letter to report that on June 25,2003, Ibra 
Morales, President of the Telemundo Station Group, Steve Mandala, Telemundo’s Executive 
Vice President of Sales, Maria Rodnguez, Telemundo Business Development, Robert Okun, 
Vice President of Govermental Affairs, and Bill LeBeau, Telemundo’s Senior Regulatory 
Counsel (collectively, “Telemundo Representatives”) met with Commissioner Kathleen 
Abemathy and her media legal adviser, Stacy Robinson, and with Commissioner Kevin Martin 
and his media legal adviser, Catherine Bohigian. Also, on June 27,2003, the Telemundo 
representatives, except Robert Okun, met with Commissioner Jonathan Adelstein and his media 
legal adviser, Johanna Mikes, and Media Bureau Chief Ken Ferree and David Brown. The 
parties discussed whether Spanish-language media should be a distinct subject of Commission 
review in the context of this proceeding, and the context and likely effects of the proposed 
Univision-Hispanic Broadcasting merger. The parties also provided the attached presentation. 



The Secretary 
June 27,2003 
Page 2 

An original and one copy of this expavte letter are being filed with the Secretary’s Office 
as required by Section 1.1206(b)(2) of the Commission’s Rules. Please contact the undersigned 
if there are any questions with respect to this submission. 

Very truly yours, 

F. William LeBeau 

Attachments 

cc: ITS 
Commissioner Kathleen Abemathy* 
Commissioner Kevin Martin* 
Commissioner Jonathan Adelstein* 
Kenneth Ferree, Media Bureau ChieP 
Stacy Robinson, Media Legal Adviser to Commissioner Abemathy* 
Catherine Bohigian, Media Legal Adviser to Commissioner Martin* 
David Brown, Media Bureau* 

* w/o attachments 
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Impact on Diversity: Phoenix Case Study 
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IMM Hispanics (3% of US total) principally sewed by I lV voice .. . 

- Univision owns only fuFl m e r  Spanish-language TV station covering Phoenix 
- Little choice for viewers or advertisers 

. .  

. .. 
. , , . .  . . . ~  

. . . .  
, .  

, .  . . .  . 

Phoenix Hispanics depend heavily on free over-the-air TV .. .. . .  

- Only 24% of Phoenix Spanish-spkers subscribe ta cable.-. Few can receive law paww TV 
signals 

- NO other full power stations available at feasible pricing 
. .. .. . . .  

No Daily Spanish-Language Newspaper 

Combination Of #I Spanish-Language TV k Radio Stations in Phoenix ... Leads To 
Significant Concent ration 
- With HBC, Univision gains 5 Spanish radio stations in markel 
- UVN Already 92% Of Prim@ Time TV Audience--. Will add #l Spanish Language Radio Station 

In Market 
- HBGUW Combined Wll C m t d  7tW Of Spanish W & Radio Ad $ In Phwnix . .  
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